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Cmammsi npucesiuena BUCSInIIeHHIO PO CeMAHMUYHOL depusayii' y PopMy6anHi ClO6HUKA aHeIOMOSHOT mopeosensHoi cghepu. Mame-
pianom 00criodiceH st cmanu 75 00UHUYb AHSIOMOBHO20 60KAOYIAPY chepu MOpei6ii, iKi ymeopeHi cnocobom cemManmuuHoi depugayii, 8ioi-
Opari memodom cyyinbHoi 6ubipku iz mesaypycy mapkemuney. [Iposederuil ananiz 0y 30iICHe UL WIIAXOM 3ATYYeHHs HUSKU TTHSGICIUUHUX
Memoois, 30Kpema Memooie CeMaHMUyH020, KOHYeNnMyaibHo20 AHAI3Y Ma Memooy aHAni3y JeKcukopagiunux oediniyii. Jepusamozen-
HUll nOmeHyian ceManmuyHoi depusayii demepmMiHO8aHUL KOHIMUBHOIO HPUPOOOIO TI0OUHU, WO NOTA2AE Y 30aMHOCMI Y3a2aIbHIO8AMi
¥ CI06I ABUWYA HABKOTUULHBOT OTUCHOCII. JJOMIHYIOUUM MEXAHIZMOM CeMAHMUYHOI Oepusayii sucnynae memagopa, sxka 8i00U6ae NPUHYUNU
KOHyenmyanizayii oouiei cghepu diticnocmi cmocogHo inwoi. Ha mosromy pisHi ye 6ede 00 (popmy6arHs HOBUX JIEKCUKO-CEMAHMUUHUX 6api-
aHmis, ujo 8I0OYBAEMbCS WLISIXOM NEPEOCMUCTIEHHS. BUXIOHO20 3HAYEHHS A YMEOPEHHS. NOXIOHO20 HA OCHOBI ACOUIAMUBHUX 36 5I3KI6, SIKI
BUHUKAIOMY 30 IPUHLUROM CXOCOCMI 03HAK, (OyHKYIU, eracmusocmell uu iHwux napamvempis. Memacgopusayis 3acnogana Ha 63aEmo0ii
080X CIIPYKIMY]P 3HAHb — KOZHIMUBHOT cpyKmypu «0xcepenay (source domain) i Koenimugroi cmpykmypu «yiniy (target domain). ¥ npoyeci
Memagpopusayii 0eaKi Yinbosi cepu cMpYKMypyIomsca 3a 3paskom 0xcepeid, o ede 00 Memagopuino2o npoeyio8anHs 03HAK OOHiET
chepu na inuty. [lposedenuil nekcuxo-cemanmuynuil ananiz 00sis, wjo noxioni JICB nexcem, sIKi KOHCIMUNyI00my AHIOMOGHULL MOP208eb-
HULL IeKCUKOH, Oa3yiombcst Ha psioi guxionux oomenis, ochosrumu 3 sikux € COMPETITION, HUNTING ma PHYSICAL OBJECT. Taxum
YUHOM, MOP20BETbHA Chepa Mma CeMaHmuuHa nPOCMoma ii 6oKAOYAPY KOHYENMyanizyembcs CmocosHo OLIbUL RPOCMUX NEPEUHHUX OoMe-
HiB, 0eHOMAamamu AKUX UCHynaomy 00 €Kmu ma npoyecu, SKi KOHCMUMY0Me 6a306utl Jcummesutl 00csio ardunu. Omoice, ceMar-
MUYHA 0epusayis € peanizayieio NPUHYUNY KOCHIMUBHOI egheKMUBHOCMI ma MOBHOI eKOHOMIL, W0 3YMOBTIOE KOHYEeNMyani3ayito NOHANb
MOP20BeTbHOI cheput cmocosHo Oibut HA3068UX MA PaHiule KOHYENMyani308aHux ioetl.

Kniouosi cnosa: suxionuii 0omen, KoSHIMUSHA 03HAKA, MeMAapopa, YilbosUll OMeH, NeKCUKO-CeMARMUUHUL BAPIaAHM.

Veremchuk Eldar, Hudzovata Sabina. The role of semantic derivation in the formation of English-language
commercial lexicon

The article is devoted to highlighting the role of semantic derivation in the formation of the vocabulary of the English-speaking
commercial sphere. The material of the study was 75 units of English-language vocabulary in the field of trade, which were formed by
means of semantic derivation, selected by the method of continuous sampling from the thesaurus of marketing. The conducted analysis
was carried out by involving a number of linguistic methods, in particular the methods of semantic, conceptual analysis and the method
of analysis of lexicographic definitions. The derivative potential of semantic derivation is determined by the cognitive nature of a person,
which consists in the ability to generalize the phenomena of the surrounding reality in lexical units. The dominant mechanism of semantic
derivation is metaphor, which reflects the principles of conceptualization of one sphere of reality relative to another. At the language
level, this leads to the formation of new lexical and semantic variants, which occurs by reconsideration the original meaning and forming
a derivative based on associative relationships that arise based on the principle of similarity of features, functions, properties or other
parameters. Metaphorization is based on the interaction of two knowledge structures — the cognitive structure of the “source” (source
domain) and the cognitive structure of the “goal” (target domain). In the process of metaphorization, some target ideas are structured
according to the pattern of the source, which leads to the metaphorical projection of features of one area onto another. The conducted
lexical and semantic analysis proved that the derived meanings of the lexemes, which constitute the English commercial lexicon,
are based on a number of source domains, the main ones being COMPETITION, HUNTING and PHYSICAL OBJECT. In this way,
the commercial sphere and the semantic simplicity of its vocabulary are conceptualized relative to simpler primary domains, the referents
of which are objects and processes that constitute the basic life experience of a person. So, the semantic derivation is the implementation
of the principle of cognitive efficiency and linguistic economy, which determines the conceptualization of the notions of the trade sphere
relative to more basic and previously conceptualized ideas.

Key words: source domain, cognitive feature, metaphor, target domain, lexical-semantic variant.

Beryn.  AHIIIOMOBHHMI — TOPTOBETIBHHH — JISKCHKOH — CHOTOIHI € 0araTto HayKOBHX IIpailb, MPHUCBSYCHUX IOCIHi-
€ HEBiI €MHHM KOHCTUTYCHTOM MOBHOI KapTHHH CBITy, JDKCHHIO MPOOJIEM €KOHOMIKH Ta TOPTOBENBHUX BiTHOCHH
OCKINBKH Ief JIeKCHYHWH TpOomapoK BepOalizye OmHy 3 Pi3HHX acleKTiB, BKIIOYAIOUYH 1| MDKAUCIUILTIHApHUH. He
3 KIIFOUOBHX cep MisUTBHOCTI Cy4acHOTO CycHinbcTBa. Ha ~ BuKIIOYeHHAM € i JiHTBicTHKa. Cepen OCTaHHIX MaeMo
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BUIUTATH HAYKOBI TIpaIli, sSKi pO3TISAAIOTH IPOOIeMy KOH-
HenTyani3arii ekoHoMi9HO1 Kpm3H [ 1], rpomieit [2], mapke-
tuHTY [3]. OKpemMoi yBaru 3aciyroBYIOTh POOOTH, TIPUCBSI-
4yeHi poii Metadopu y KOHIENTYyali3amii TOPTOBETHHOTO
TUCKypcy, Hampukian [4]. Tlompm 1me, nuTaHHA podii
CEMaHTHUYHOI JIepHBaIlii y TBOPCHHI CIOBHUKA TOPTOBEIb-
HOI c(epr HE € BUCBITIICHIM y Cy4YaCHOMY MOBO3HABCTBI.
3Bakarouu Ha BaYKJINBICTh CEMAaHTHYHOI JIEpUBAIlii SIK CTIO-
co0y CIIOBOTBOPEHHSI, AKMH TO3BOJISIE TOSICHUTH TIPUHITUIIN
Ta MEXaHI3MH KOHIIETITyami3amii JIHCHOCTI, JOCHTiHKEHHS
MIPOIICCiB TBOPEHHS CEMAaHTHYHUX HEONIOTI3MIB Yy Tamy3i
TOPTiBJIi BHCTYIIA€ aKTyaJbHOIO HAyKOBOIO TpoOiieMaru-
KOr0. MeTOI0 3ampoIOHOBAHOI Tpari € BHCBITIICHHS POIi
CEMaHTHUYHOI IepHBaIlii y TBOPEHHI TOPTOBEIEHOTO JIEKCH-
KOHY B aHTIIKCBHKiH MOBi. Y BiAIIOBIAHOCTI 10 METH BHIA-
€TBCS 32 HEOOXIJJHE BUKOHAHHS TaKWX 33aBHAaHb: BUOKPEM-
JICHHSI OJIMHMI[b TOPTOBEJIBFHOTO BOKAOYIAPY, YTBOPEHHX
crocoboM CeMaHTHYHOI JepHBallii; BUCBITICHHS MeXaHi3-
MiB CEMaHTHYHOI JepUBAIlii; BUIBICHHS 3aKOHOMIPHOCTEH
y KOHIIENITyali3allii ToproBensHoi chepr. OO’ €kToM ToCTTi-
JOKEHHSI BUCTYTIA€ aHIJIOMOBHHH TOPTOBEJIEHUN JIEKCHKOH,
a TIpenMeToM — HOTO ONWHUII, SIKi YTBOpEHI crocobom
CEeMaHTHUYHOI JIepHBaIlii.

Marepiaqm Ta MmeToa. MarepianoM IOCHTIKSHHS
cTamu 75 OIWHHWIL AHITIOMOBHOTO CJIOBHHKA TOPTOBEIb-
HO1 cdepn, sKi YyTBOPEHI CTOCOOOM CEMaHTHYHOI JIeprBa-
Iii, BiMiOpaHMX METOIOM CYIJIFHOI BHOIpKH 13 Te3aypycy
MapKeTHHTY [5]. AHami3 BimiOpaHWX OXWHUIG BinOyBaBCS
i3 3aJyYCHHSAM TAaKMX METOMIB, SK: METOJ JIEKCHKOTpadid-
HOTO aHaJli3y ISl BUAUICHHS OKPEMHUX JIEKCHKO-CEMaHTH-
HUX BapiaHTiB JIEKCEM; METOJI CEMaHTHYHOTO aHATI3Y — IS
BHCBITJICHHS CEMAaHTHYHHUX 3PYIICHB; METO/l KOHIIENTYab-
HOTO aHaJTi3y — [T BUSIBIICHHS BHX1IHAX JTOMEHIB Ta 03HAK,
MTOKJIQJICHUX B OCHOBY TIPOIIECIB CEMaHTHYHOI IepUBAIIii.

Pesyabratu. UmcieHHI [TOCHiIKEHHA, BHWKOHaHI
y Me’Kax KOTHITHBHOI TapaJurMH, JOBEIH, III0 CEMAHTHIHA
JISpUBAIlisl BHCTYIIA€ KOTHITHBHUM MEXaHI3MOM (ikcariil
3MiH y MOBHill KapTuHi cBiTy. Ili1 TepMiHOM ceMaHTHYHA
JISpUBAIlisl MU PO3yMieMO TIporiec GOpMyBaHHS HOBHX JICK-
CHKO-CEMaHTHYHHUX BAPIiaHTIB y BKE HASIBHUX MOBHHX OJIH-
HUIIX, SKI ACOIIaTWBHO CIIOPIAHEHI 3 BUXITHUMHU CeMaH-
temamu. [li3HaBambHA MiSITBHICTH JIOAWHHU BiNOyBa€THCS
3a aHaJOTIE€I0, IHIIMMM CJIOBAaMHM, IIIOCH HOBE IMI3HAETHCS
JUIIe B HOTO TMPOEKINT HA BXKe Mi3HAHE, TOOTO CTOCOBHO
HasBHOTO JOCBigy. TakuM YHHOM, IFONCHKA CBiOMICTB
MIPOBOAMTE ACOIIaTHBHI ITapaneni MiX HOBHM 00’€KTOM
Mi3HAHHS Ta BXE BIIOMEM, i IIei mpoIiec 3aKapOOBYEThCA
Ha MOBHOMY piBHi. ToOTO 1y HOMiHaMii YOTOCh HOBOTO,
III0 MA€ CXOXKICTh 13 YUMOCH «CTAPHM», BUKOPHUCTOBYETHCS
Ta X camMa CEMIOTWYHA OIWHHIA, sSKa HaOyBae HOBOTO
JIEKCUKO-CEMaHTHIHOTO BapiaHTa [6]. OTxe, aepuBaTo-
TCHHUH TTOTEHIliall CEeMaHTHYHOI JepHBallii BU3HAYAETHCS
HacaMIepe] MPUPOJIOI0 JTIOACKKOTO MHUCIICHHS, 3aTHICTIO
y3arajJbHIOBATH Yy CIIOBI SBUINA HABKOJIWIIHBOI MIHCHOCTI,
CHCTEMaTH3yBaTH B MOBI 00’€KTH MO3aMOBHOI HiHCHOCTI
[7, c. 249], i hbopmyBaHHS TaKOTO POAY IHHOBAIIIH € peai-
3aI1i€10 MPUHIIAIY MOBHOI eKOHOMIi. Mk HOBUM Ta CTapuM
JIEKCUKO-CEMaHTHIHUM BapiaHTaMy 0araTo3HAYHOTO CIIOBa
BCTaHOBITIOIOTHCS KOHIICTITYaIbHO 3yMOBIICHI NIEpUBAIliifHi

3B’SI3KM: IMIUTIKAIliifHI — METOHIMIYHI, KIacH]iKamiiHi —
POIO-BHUIOBI Ta CHMIJIITHBHI — MeTadopuyHi [8, c. 528].

JloMiHyrOUMM MeXaHI3MOM CEMaHTHYHOI JepuBamii
BHCTymae meradopa, Ml SKOI PO3YMIEMO TMEPEHECCHHS
HallMEHyBaHb Ha TIPEIMETH IHIIOTO pOAY, SKi MAaroTh
¢iznany nomiGHicTh (image metaphors [9]) — xomip,
¢dopmy, po3mip TommIo, abo AKi CXOXKi 3a CBOIMH BJIACTH-
BOCTSMH Y{ aCOIIaTUBHAMH BHYTPIITHIMH XapaKTEPHCTH-
Kamu, GyHKITioHamsHicTIO — resemblance metaphors [10]).
Mertadopu3zariisi 3acHOBaHAa Ha B3aEMOIii BOX CTpPYK-
TYp 3HaHb — KOTHITUBHOI CTPYKTYpHU «JDKepena» (source
domain) 1 KOTHITUBHOI CTPYKTYPH «UiJ» (target domain).
V mporieci MeTadopuzarii esKi miapoBi chepu CTPYKTypy-
IOTBCS 32 3pa3KoM JDKeperna, iHaKIIe KaKydH, BiTOyBaeThCs
«mertadopudHa TPOEKIiA» (metaphorical mapping) [uuT.
3a: 11, c. 103].

[ponecn meradopm3zariii BiqOWBAIOTh MPUHITAITNA KOH-
HenTyaizarii pi3Hux cdep MiHCHOCTI i aHTIIOMOBHA cepa
TOPTiBIIi HE € BUKIIOUCHHAM. [IpoBenmeHe mOCHTiKEHHS
JIOBEJIO, [0 3HAaYHa KiJIbKICTh OIWHHIb TOPrOBEIHEHOTO
JICKCHKOHY € CEMaHTHYHHMHU JIepHBaTaMH OIWHHIb HIINX
cucteM. bynyun oOMekeHMMH OOcsTaMH TIOZAHOI CTaTTi,
cOKycyeMOCsl Ha OTPUMAHHX y3arajbHIOIOUNX pe3yJbTa-
Tax Ta HaBeJeMO HaHOIBII perIpe3eHTaTHBHI MTPUKIIA/IH.

OmHMM 13 TPOAYKTHUBHUX KOHIENTYaIbHHX JIOMe-
HIiB-/DKEpEeNI TOPTOBENBHOI C(eprh BUCTYHAae€ KOHIEIT
SPORT, ockinbku 3Ha4Ha KinbKicTh JICB ommHuIE TOp-
TOBEJIHOTO BOKaOyJIsipy YTBOPEHA HUIIXOM CEMaHTHYHOI
JlepyBaIlil BUXiTHUX 3Ha4eHb BepOami3aTopiB 3a3HAUCHOTO
KOHLICTITY.

Hanpuknan, imennuk lead, mo osmawae “a winning
position during a race or other situation where people are
competing” [12] («nepemodrcne micye») y cdepi mapke-
TUHTY 3a3HaB SBUIIA TCPMIHOJIOTI3AIlii Ta CTaB IMO3HAYATH
“an individual or organization with an interest in what you
are selling” [5] («inousio uu opeanisayis, saxa 3ainmepeco-
8ana 6 momy, wjo 6u npooaemey). TakuM 9UHOM, BUXiTHA
CHUTYaIlisg 3a3Hajia mpoekmii Ha cdepy TOPTiBIi i mepemora
3araJioM Iodaja acoI[IOBATUCS 3 «BHTpAIIEM» TOTCHIIIN-
HHX NOKYILIB. Y NOJAIBIIOMY IIe CJIOBO BCTYIHIIO B KOJIO-
KaIlifHAI 3B 130K 3 JICKCEMOTIO nurturing, y pe3yasraTi 4oro
yTBOpHBCA TepMiH lead nurturing. Tak, nexcema nurturing
o3Havae “‘taking care of, feeding, and protection of someone
or something, especially young children or plants, and help
him, her, or it to develop” 5] («nixnysanna npo nwooeti,
POCIUH ma MEAPUH, WO HayileHe Ha 0ONoMozy iM pocmu
ma possusamucsy). OqHAK y MApKETHHTOBIH cdepi 11e cro-
JyYCHHS MMO3HAYa€ MIKITyBAaHHS IIPO MOTEHIIITHAX KITI€HTIB
Ta HaJIaHHS iM SKUXOCh HaBIiTh YSIBHUX IIepEBar.

Jlexcema competition / 3maeanna 'y  3HaYCHHI
“a situation in which someone is trying to win something
or be more successful than someone else” [12] («cumyayis,
KON XMOCb HAMA2AEMbCA NePeMOSmu Ko2och abo oymu
oinbws ycniwHuM») 3a3Haja TepMiHOJIOTI3amii Ta craja
To3Ha4aTH ‘‘the situation in which people or businesses are
trying to be more successful than each other, for example
by making more sales in a market” [5] («cumyayis, xoau
00uH bi3Hec Hamazaemvcs Oymu Oinbl YCRIWHUM 3d THUUL
3a paxyHok npooasic Ha purky»). ToOTo mix yac TBOPEHHS
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OJIMHHUIII TOPTOBEIFHOTO JIEKCUKOHY BiZOYITOCS 3BY)KCHHS
BHXIJJHOTO 3HAUCHHS, KOJIM JIEKCEMa, IIO TO3HAa4ae 3Ma-
TaHHS 3arajoM, OTpUMaja 3Ha4eHHsI KOHKYPEHIIiS Ha eKO-
HOMIYHOMY PUHKY.

CrnoBocnionyueHHs bounce rate / nokazHux Henompio-
Hux nepeenadie ‘‘represents the percentage of visitors
who enter the site and then leave (“bounce”) rather than
continuing to view other pages within the same site” [5]
(«nokasye KinbKicmos KOpucmysawié y NpoyeHmHoMy 8i0-
HOWeHHi, AKI nepelwiau Ha eebcaiim, aie oopasy NOKu-
HYIU 1020 | He nepeaiaoanu iHuwli 1020 CMOpPIHKU») MaE
Y CBOEMY CKJIaJii JiekceMy bounce / cmpubamu “to move up
and down, especially because you are hitting a surface that
is made of rubber, has springs etc” [13] («pobumu nocmy-
NanbHi pyxu 68epx ma 6HU3 6HACIIOOK yoapie ob meepoy
nosepxutoy). CyTHICTD METaQOPUYHOTO TEPEHECEHHS
TIOJISITAa€e y TOMY, IO TIOKAAaHHS BeOCAUTy y BipTyalbHOMY
CBITI KOHIIENTYaJi3yeThCs y (i3WIHUNA CTPHOOK y peaib-
HOMY.

JlopedHo 3a3Ha4WTH, II0 BHIIE3ra/laHa JEKCeMa BUKO-
PHUCTOBYETHCS TAKOXK IOAO OaHKY, KOTPHH BIAMOBISETHCS
pOOWTH BUIIIATH IO BEKCEITIO, KOJIM y BIIACHUKA PaxyHKa He
BHCTa4ae KOWTIB: They should see to it that the bank doesn t
bounce from paying off... [14].

[Hmoo cdeporo, ska BUCTyNae JHKEPEIOM IS JIEpH-
BaIlil OMHUIIH TOPTOBEIBHOTO JIEKCHKOHY, € cepa Moro-
Banus. Jlekcema bait / nasicuska mae JICB “food used to
attract fish, animals, or birds so that you can catch them”
[13] («idica, saxa sukopucmosyemovcs 018 moeo, wiob npu-
Mmanroeamu puby abo 36ipie 3 yiino ix 3noeumuy). Kopiab
IILOTO CJIOBA CTAaB KOMIIOHEHTOM MapKETHHTOBOI JIEKCEMH,
YTBOPEHOI IIUIIXOM OCHOBOCKIAHaHHs, — clickbait. Takum
YMHOM, 3HA4YEeHHS «Ka SK HaXWBKa JUIA TBapuH» Oyio
MIEPEOCMHUCIICHO 1 Ha HOTO OCHOBI BHHHKJIA C€Ma «IIpHBa-
07MBe TIMEPHOCUIAHHS, IO € HAKUBKOIO JUI KOPHUCTYBA-
4iB [HTEpHETY, SIKY 3aCTOCOBYIOTH MapKETOIOTH ISl IPOCY-
BaHHS BIIACHOTO TOBapy.

[MomibHOTO OAMHUIICIO € JIEKCHYHE CITOMYYCHHS
mousetrapping the customer / 3aMaHI08aHHA KIIEHMA
“the use of browser tricks in an effort to keep a visitor
captive at a site, often by disabling the “Back” button or
generated repeated pop-up windows” [5] («suxopucmanms
Opay3epHux ModNCIUBOCMeEU BUKIIOUUMU KHONKY «HA3A0»
ons moeo, wob 8i0sidysau He Mie NOKUHymu caum, aoo
BUKOPUCTAHHA CNAUBAIOYOI pekaamuy). Y THOMY CIONY-
YEHHI CEMAaHTHYHOTO TEPEOCMUCIICHHS 3a3Haja OAWHUIIS
mousetrap / nacmxka ons muwi (“a trap for catching mice”).
OTxe, IHTEpHET-TIACTKA, KA 3aMaHIOE KOPHUCTyBada siCKpa-
BOIO Ta MPHUBAOIMBOIO OAHEPHOIO PEKIAMOIO, a TOTIM CTH-
MYJTIOE€ HOTO 3aJIMIIATUCS Ha CaiTi, BAKOPUCTOBYIOUH TEB-
HUH KOJI, KOHIETITYaJli3y€eThCs SIK TMACTKa TSI MUIIEH, sKa
CTIOYATKy 3aMaHIOE X Ha HAXKWBKY (HapWKIa:, Ha CHp), a
TIOTIM CHPaNbOBY€ Ta HE AA€ M BTEKTH.

Pi3HOBHIOM TTACTOK € TIACTKH, OPI€HTOBaHI HAa KOMaX,
SIKi MarOTh UKy cymim. Tak, omuHHIS stickiness / aun-
Kicmo “the quality of being sticky, that is staying attached
to any surface that is touched” [13] («Oymu nunkum,
mobmo 6ymu npueoHanum 00 nesHoi nogepxwiy) y chepi
MapKeTHHTY 3a3Haja MPOIeCiB CeMaHTHYHOI IepHBAIlii i 3a

JIOTIOMOT00 METa(OPUIHOTO MEPEHECEHHS B HET BUHUKIIO
3Ha4YeHHS ‘“‘the amount of time spent at a site over a given
time period” 5] («xinvkicme uacy, akuii Kopucmysau npo-
800UMb HA cavimi 3a neguutl Npomisxcok»). B ocHoBy cemaH-
TUYHOI JieprBarlii Oyna MmokiTageHa momiOHICTh MK JBOMA
SBHUIIAMH: KICHKICTIO (Pi3MIHOIO Ta YACOM, SIKUI KOPUCTY-
Bad MPOBOAMTH HA CaiTi, He 3ammmiatoun ioro. Llei mpo-
1ec MeTaOpIUIHO KOHIIETITYANi3YEThCS K CUTYaIlis, KOJIH
KOPHUCTYBAY HiOW «TIPIITUID) 10 BEOCTOPIHKH.

[HIIMM TOMEHOM JKepenioM Ui (OpMYBaHHS TOPTO-
BenpHOTO cioBHUKA € foMeH PHYSICAL OBJECTS. Jlek-
CUYHE CIIONY4YeHHS payment threshold / nopie eunnamu
o3Hauae “‘a payment method that is used in relation to
online marketing whereby the affiliate must earn a certain
minimum amount of commission dollars in order to actually
receive a payment from the product or service vendor” [5]
(«mun euniam, AKUU 3ACMOCOBYEMbCA 6 OHAAUH-MAp-
Kemumney, Koy aginiam modice Ompumamu neeHuil npo-
yeHm 8i0 npooaxicie MiibKu Mmooi, KOIU HA 1020 PAXYHKY
HAKONUYUMbCA NE6HA NOPO208A CYMA KOWMIE»). Y 1OMY
BHMAJKy CEMaHTHYHOTO TIEPEOCMHUCIICHHS 3a3Hana JIeK-
cudHa ofuHULS “‘threshold / nopie “the entrance to a room
or building, or the area of floor or ground at the entrance”
[12] («8xi0 00 kimmamu abo Oyoieni ma uacmumy nionoeu
Ha 6x00iy»). TakuM 9HOM, aOCTPAKTHUH ITOPIT IS BUIIAT
YCBIIOMITIOETBCS K (Di3WIHMIA TIOpir y OyZiBIi, IO TOBO-
JUTH BUCHOBKH Teopii KOHIENTyalbHOI MeTadopu [9] mpo
Te, MO abCTpakTHI imei KOHIENTYali3yIOThCSI CTOCOBHO
KOHKPETHHX pEUei.

Jlekcnuna omuHULS skyscraper / xmapouoc Mae 3Ha-
ueHHA “‘a very tall building” [12] («dyoce eucoka cno-
pyoa»). OgHaK y cdepi MApKEeTHHTY y KOJIOKAIIii 31 CIIOBOM
ad reit Bupas HabyBae imrmoro 3maueHus: “‘an online ad
significantly taller than the 120x240 vertical banner” [5]
(«oHnalH-peKaIama, KA 3HAYHO euuje 3a 38UYANIHULL 8ep-
muxanvHuti 6auep 3 posmipamu 120x240»). Takum 9uHOM,
BEJIMKa BUCOTA OyJia MOKJIaJeHa B OCHOBY PO3BUTKY HOBOTO
mapketuaroBoro JICB.

BucnoBku. IIpoBeneHunii aHami3 TBOPEHHS CIOBHHKA
TOPTOBENHHOI c(epr MOBIB MPOMYKTHBHICTH MPOIIECIB
CEMaHTHYHOI [epWBaIlii, sKi TPYHTYIOThCS Ha MeTado-
pUYHOMY TIEPEHECEHHi, MO MOJSITaE B TIEPEOCMHUCIICHHI
BHXITHOTO 3HAYCHHS Ta YTBOPCHHI TMOXiJHOTO Ha OCHOBI
ACOIIaTUBHUX 3B’ S3KiB, SIKi BHHUKAIOTH 32 IPUHITAIIOM CXO-
JKOCTI O3HAK, (PYHKIIiH, BIACTUBOCTEH UM IHIITUX Iapame-
TpiB. IIpoBeneHNI TEKCUKO-CEMaHTUIHUH aHalli3 T03BOJIHB
BCTaHOBUTH, 0 moxinHi JICB nmekcem, ki KOHCTUTYIOIOTh
AQHITIOMOBHHI TOPTOBENIBHHHN JIEKCHKOH, 0a3yI0ThCs Ha Psiii
BUXIIHUX JOMEHIB, ocHOBHUMH 3 sikux € COMPETITION,
HUNTING ta PHYSICAL OBJECT. Konmenryami3atis
TOBapO-TPOIIOBUX BIiMHOCHH Ha OCHOBiI momeHy HUNT
TIOSICHIOETHCS THM, II[O TIOJTIOBAHHS, SIK 3aCi0 BYDKHUBAHHS,
€ OiTpII TEePBUHHOIO KOHIETITYali30BAaHOIO 1/1C€T0, sKa
JISITIIAa B OCHOBY 00’ €KTHBAIIT i7e OTprMaHHS SKHAHOLTBIIIe
KIII€ATIB, 0 METaQOPHUIHO OCMHCIIOIOTHCS AK 3M00HY.
Homer COMPETITION Buctymae ¢oHOM KOHIIETITYya-
mi3amii eKOHOMIYHUX BiHOCHH dHepe3 Te, I0 OakaHHsS
OTpPHUMATH SKHAHOIIBIIIE TPOMIeH 3aKiIajieHe y caMiil Jiom-
CBKIHl mpuponi y BHUIIAAI OaxxaHHsA mepemaratu. JloMeH
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PHYSICAL OBIJECT Bkimouae y cebe Taki iHKEHEpHi
HOHATTS, K «XMapod0Cy, KIOPIr», BIACTHBOCTI Ta 03HAKU
AKUX («BHCOTa» Ta «OOMEXyBaJbHA 3IaTHICTH») IMOKIIA-
JICHO B OCHOBY KOHIICNITyalTi3allii abCTPaKTHUX TOPTOBEIb-
HHX ITOHATH. TOMy MaeMo BHCHOBKYBAaTH, III0 CEMaHTHYHA
JISpUBAILiS € pealtizalliero MPUHITUITY KOTHITHBHOT e(DeKTHB-

HOCTI Ta MOBHOI €KOHOMii, III0 3yMOBIIIO€ KOHIIETITyai3a-
IIif0 TIOHSATH TOPTOBEIBHOT C(hepr CTOCOBHO O1NTBIIT 6a30BUX
Ta paHilIe KOHIETITya i30BaHuX i1eH.

[epcriekTHBOIO MOANBIINAX TOCHIIKEHh MOXE OyTH
BUSBJIICHHS Opi€HTAIIMHNX MeTadop 5K 3ac00iB 00’ eKTHBA-
1ii BIAHOCHH y TOPTOBENBHIH chepi.
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